
“Cities and their architecture have always greatly appealed to me. I like 
to let myself wander through the streets or merge into the scenery and 
read a good book. For me, luxury means being able to reduce everything 
to the essentials. I could never do without this feeling of freedom and 
autonomy. I like to combine my city trips with local events, where I 
meet my broad network of friends. The Film Festival in Rennes, Pecha 
Kucha Night in Amsterdam or Design Festival in London – even when 
on the move, my connection to design is important to me. Even when 
traveling, I need the feeling of “homecoming“ – this is my very personal 
interpretation of comfort“.

EXCITEMENT & VARIETY
People in their prime (often referred to as “best agers“) go traveling 
with an open mind, but clear ideas. They like to head for big cities,  
enjoy the excitement, variety and change, and like to spend their 
time in renowned restaurants and bars for dinner and one for the 
road. Nevertheless, star hotels are too rigid, and not flexible and 
mobile enough for them. They know what they want and consciously 
want to be in the thick of it.

Self-reliance and independence come first – their own  
motor home is the means of choice. But it‘s not only ahead 
of the curve in terms of technology, the interior design is also 
exceptional. Here, special favorite items and eye-catchers  
are used to form the focal point of the mobile vehicle. 

Cool, dark woods and stones such as Rochefort Walnut, Narbonne 
Oak, Teramo, Tambora or Assoluto Quadro are being used more and 
more, whose fine structures and clear, classic lines ensure modern 
coziness. Clean colors such as black, white or whisky tones are also 
characteristic of the furnishings and furniture. 

Besides, it must be practical and high-quality. Matt, easy-to-clean 
surfaces or applications and accessories made of stainless steel  
provide that special something on the move. 

COLOR & MATERIAL 
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